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Don’t fall behind,

Advertise with Us

A

Audit Bureau of Circulations
of South Africa
transparency you can see

to reach your target aUDIeNCe!
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Public 
Holidays 
2017

1 Jan   - New Year
2 Jan  - Public Holiday
21 Mar - Independence Day
14 Apr  - Good Friday
16 Apr  - Easter Day
17 Apr - Easter Monday
1 May 1 May  - Workers Day
4 May  - Cassinga Day

25 May - Ascension Day
25 May  - Africa Day
26 Aug - Heroes Day
10 Dec - Namibia Women’s Day/ Human Rights Day
11 Dec - Public Holiday
25 Dec - Christmas Day
26 Dec26 Dec - Family Day

Day



3 2017 Rates

Company Contact information
P.O.Box 20783, windhoek, Namiba

42 John Meinert street
tel: +264 61-279600, Fax: +264  61-297601

www.namibian.com.na

Editor
tel:  (+264) 61 279 600

editor@namibian.com.na

Editorial
Managing  Editor
tel:  (+264) 61 279 600

Fax: (+264) 61 279 602
newsdesk:

news@namibian.com.na
Sports news

sport@namibian.com.na
letters:

letters@namibian.com.na
general info:

info@namibian.com.na
Webmaster:

webmaster@namibian.com.na

gEnEral ManagEr
FinancE & adMiniStration

tel:  (+264) 61 279 622
gm@namibian.com.na

 
ManagEr: circulation

 & opErationS
tel:  (+264) 61 279 608
Fax: (+264) 61 247 151

circulation@namibian.com.na

chiEF rEvEnuE oFFicEr
tel: (+264) 61 279 627

salesmanager@namibian.com.na 

StratEgic publicationS 
tel:  (+264) 61 279 684
tel:  (+264) 61 279 667

strategicpublications@namibian.com.na

agEncy coordinator:
tel:  (+264) 61 279 629

agencies@namibian.com.na

SalES conSultantS
(+264) 61 279 623
 (+264) 61 279 619
(+264) 61 279 660
 (+264) 61 279 650

SalES Support
 (+264) 61 279 664
 (+264) 61 279 652
 (+264) 61 279 692
 (+264) 61 279 661

Fax: (+264) 61 279 676
Fax: (+264) 61 229 206
sales@namibian.com.na

claSSiFiEdS:
tel:  (+264) 61 279 632
Fax: (+264) 61 229 206

classifieds@namibian.com.na

branchES:

SWakopMund
haus altona c/o tobias hainyeko & 

daniel tjongarero streets
tel:  (+264) 64 463 751
Fax: (+264) 64 463 756

swakop@namibian.com.na

oShakati
oshakati Main road, 

yellow complex
tel:  (+264) 65 220 246
Fax: (+264) 65 224 521

oshakati@namibian.com.na

kEEtManShoop
Mva building, 

Sam nujoma drive
tel:  (+264) 63 225 872
Fax: (+264) 63 225 877

south@namibian.com.na
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Mission stateMent
aS a truly naMibian, indEpEndEnt nEWSpapEr, our viSion and MiSSion arE a conStant

guidE For dEaling With all StakEholdErS and EMployEES.

Vision
the namibian aims to maintain its tradition of editorial independence, and serve the namibian people through high 
quality news and information.

Mission
at the namibian we:
• Promote freedom of speech and the press in accordance with the Constitutional Bill of Rights
• Strive for the pursuit of truth
• Report honestly, openly, fairly and accurately to put people and issues on the agenda
• Provide a forum for readers to express their views and opinions through its print and online editions
• Are a value-driven, accessible newspaper, which continues to “tell it like it is”
• Give our readers and customers  professional service at all times
• Commit ourselves to a strong sense of social responsibility

WHo We aRe
the country’s only truly independent and biggest daily newspaper. the namibian, has been independent since it started 
on 30 august 1985. it is owned by the namibia Media trust, which in turn is owned by no individual and has no personal 
beneficiary. its beneficiaries are the objective of promoting freedom of expression, the news media and professional 
journalism. 

tangeni amupadhi is editor since 1 october 2011. the namibian has consistently been the paper for the people by 
remaining independent, maintaining high standards of journalism and integrity and being persistently unrelenting in its 
quest for the truth. Hence the slogan “Still Telling It Like It Is”. Free speech, as well as a strong sense of social responsibility 
to give back to the community that has supported the newspaper for 32years, are the hallmarks of the organisation. 

the namibian continues to further grow its position as the largest selling newspaper and to remain the news media of 
choice for namibia.

Being “The People’s Paper”, we are motivated by a balance between profit and principle and “putting back” into the 
community.

the namibian spends millions of dollars a year on various social responsibility projects, namely:

• the namibian newspaper cup (16 years – over the Easter weekend)
• The Squash Tournament 
• The Namibian Pick n Pay Cycle Classic (every October)
• Debating and Critical Thinking in educational instituitions

GeneRal sponsoRsHip 
• SPCA
• Drug Awareness Group
• Namibia Blood Transfusion Services
• Recycle Namibia
• Public Discussions
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© VISION AFRICA 2016
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DeFinitions
MeDIa MetrICs a qualitative research by vision africa confirms the namibian as the largest 

and leading newspaper / media organisation in the country.

total reaDershIp number of people who personally read/paged through any copy of that
publication in the past 6 months

average IssUe reaDershIp 
(aIr)

To qualify as an “average issue” reader of a publication, a respondent
must have read or paged through any copy of the title under
consideration within a period before the interview, which is no longer
than the issue period of that title. Furthermore, the respondent must
have read or paged through that issue for the first time within that
period

DaIly Newspapers daily newspapers are published 5 times per week, Monday to Friday,
e.g. the namibian, republikein

ValUe pRoposition
• Advertising is an investment, not an expense
• Our goal is to do more than just sell “space” to our clients
• We endeavour to meet and promote their perception value
• As a media vehicle, we not only meet the service requirement of our customers, we try to exceed them  
 We do so by:
    > Strengthening our position as the medium with the best features to express your brand’s unique messages.
    > creating the best environment for showcasing your brand and products.
    > Maintaining our position as the leading news media in namibia

DistRiBUtion
despite the global downturn in sales of newspapers in the printed media industry, the namibian has defied industry 
norms by consistently expanding its readership and advertising bases, with nearly 500 distribution outlets throughout a 
vast namibia. 

the namibian  remains the only newspaper that is audited, and registered with the audit bureau of circulation, the 
official bureau for newspaper circulation in southern africa. We print between 40 000 and 78 500 copies a day.
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© VISION AFRICA 2016

Daily newspapers – total readership
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1. the advertiser agrees to be bound by these terms of 
acceptance with respect to all or any publications whose 
advertising is owned or managed by the namibian and 
further agrees that it shall be bound by the provisions of the 
Namibian’s rate card (“the Rate Card”) for the publication 
in question as it pertains to all matters set out therein 
including, but not limited to, the rates for advertisements, 
technical specifications, material requirements, submission 
deadlines and cancellation deadlines and cancellation 
conditions.

2. all copy for advertisements/advertorials are subject to 
the approval of the namibian, who also reserves the right 
to decline or cancel any advertisements/advertorials or 
series of advertisements/advertorials.

3. the namibian will accept no responsibility for loss 
arising from typographical or other errors.  the namibians’ 
responsibility is limited to industry standard scanning and 
printing quality.  the namibian is not responsible for any 
apparent discrepancy in this regard and advertisers are not 
exempt from liability for the full insertion price reflected 
on orders and/or copy instruction, should an error have 
occurred.

4. it is an advertiser’s responsibility to supply material 
suitable for space bookings in line with the namibian’s copy 
deadlines as set out in the rate card for the publication in 
question.  if copy is not forthcoming, the namibian has the 
right to make up copy for space booked.  Furthermore, 
the cost of making up the material will be debited to the 
advertiser. 

5. the namibian accepts no responsibility for incorrect 
material supplied.

6. the namibian shall not be liable for any loss occasioned 
by the failure of an advertisement to appear on any special 
date, or at all, for any cause whatsoever.

7. While an enquiry service number may be supplied, this 
in no way forms part of the contract.  the namibian is not 
responsible for an omission of an enquiry number, nor 
the failure to supply the advertiser with enquiries.  the 
advertiser may not, in any way, hold back payment or part 
thereof should the enquiry number service, for whatever 
reason not be supplied.  

8. the placement of advertisements and advertorials/
insertions is at the sole discretion of the Editor.  a 
guaranteed position is subject to a surcharge paid by the 
advertiser as required by the publication in question.

9. Should the namibian agree, in its sole discretion to make 
up, or complete an advertisement for an advertiser, then 
all the namibian’s production costs will be for the account 
of the advertiser as per the namibian’s rate card.  this 
includes design expenses.

10. in the event of cancellation, a cancellation fee of 100% 
will be charged after deadline.

11. all amounts payable are due simultaneously with the 
confirmation of order, save where the namibian has 
approved an account for the advertiser in writing.

12. the namibian reserves the right to suspend services if 
payment is not received on due date.

13. bank transfers as well as cash deposits should be 
reflected on the namibian’s bank account, before an ad 
can be placed, therefore deposits must be done 3 working 
days in advance before the advertisement can be placed.

14. nothing herein contained shall be interpreted as obliging 
the namibian to afford the advertiser any indulgence to 
effect payment after due date.

15. all terms and conditions relating to the services are set 
out herein.  all other terms and conditions are excluded 
unless agreed to in writing by the namibian and no other 
conditions, warranties or representations, whether oral or 
written, express or implied by statute or otherwise, shall 
apply hereto.

16. no concession, latitude or indulgence allowed by the 
namibian to the advertiser shall be construed as a waiver 
or abandonment of any of its rights hereunder.

17. in the event that any of the terms of these terms 
of acceptance are found to be invalid, unlawful or 
unenforceable, such terms will be severable from the 
remaining terms, which will continue to be valid and 
enforceable.

tHe naMiBian teRMs oF acceptance
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aRtWoRk/MateRial ReqUiReMents & speciFications
iMportant
the namibian reserves the right to revise specifications at 
any time.
in order to give satisfactory replies to queries on 
reproduction, it is essential that they are requested within 
7 (seven) days of publication.  the namibian reserves 
the right to withhold any unsuitable advertisement from 
publication and to cancel any relevant advertisement order.

the Namibian’s conditions of advertisement 
acceptances

the namibian will not be held responsible for any variance 
of colour or font differences if the said specifications 
(see below) are not strictly adhered too.  colour guides or 
separation proofs must be supplied.

validation Specifications for digital 
receiving

printing specification
adverts must be supplied to the exact specifications 
indicated on the rate card.  any dimensions that are outside 
of these areas will not be processed, and the client will 
have to supply new material.

digital File requirement

digital advertisements can be supplied using one of the 
following methods:

Quickcut
adsend
you sendit

Please include details in the “SUBJECT” field. Removable 
MEDIA:  CD-Rom or  USB stick.

general specifications

Images:  all images must be imported/provided at 300dpi.  
any enlargements on the page will result in a decrease in 
resolution.

text: all black text must be set on overprint and must only 
reproduce on the black (k) plate i.e. black text must not be 
made up of any other process colours.  a minimum of 8pt 
Serif type faces must be used if text is to be reversed out 
of a colour background.

Colour Compensation:  Material must be designed using 
cMyk process colours.
all material must be prepared for coldset offset 
lithographic processes for newspaper printing as per 
international printing standard (ISO 12647-3).

Digital File Delivery

the namibian accepts digital material only for specifications 
and sizes indicated.  note that at least 2 (two) differing 
printing processes are used in the production of the 
various supplements.  to optimise print quality, please 
ensure that all digital material is properly corrected and 
pre-compensated for the specified print process in use.  
please supply colour guides to complement all advertising.  
if in doubt, please contact your Sales consultant for advice.

unless advised to the contrary, all advertisements should 
be provided as digital PDF/X-4 material (ISO 15930-10) as 
this is the preferred file format.

all advertisements must be cropped to the correct 
dimensions, i.e. no extra white space around the adverts.  
because of application version and font compatibility issues, 
the namibian cannot accept native “open” documents 
from any dtp application (e.g. corel draw, Quark Xpress, 
Macromedia Freehand, Adobe Illustrator, Adobe-In-Design, 
aldus pagemaker, publisher and similar packages).

alternatively: complete pdF files with fonts and images 
embedded consisting of 1 (one) advertisement only and 
not multiple advertisements (pages) in a single pdF file. 
For quality reasons, no complete ads received as JPEG or 
tiFF images will be accepted.

total Ink Coverage: 240% for newpapers.  dot gain is  
26% for newspapers.

Colour proofs: Offset Lithographic colour-corrected 
proofs should be supplied as a guide.  if not supplied, 
accurate colour matching cannot be guaranteed.

repeat & archiving of previously printed 
advertisements:  please note that printed advertisement 
files are archived for 1 (one) year and discs from said 
clients are kept for 3 (three) months.  after this time period, 
the artwork is deleted.

the namibian will not be responsible for any variance in 
colour or font differences if the above specifications are 
not strictly adhered to.  colour guides or separation proofs 
must be supplied for comparison purposes. 

before creating pdF files, designers are advised to 
be exceptionally careful to ensure  overprinting text 
(especially overprinting white type), the type transparency 
is correctly set to “knock out” the background as desired.  
Type (and other artwork) set to “transparent” will become 
invisible, thus appearing to “drop off”.  In the event this 
error occurs, the namibian cannot be held liable.
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Main BoDy Rates

pricES EXcludE valuE addEd taX (vat): pricES arE applicablE to tEndErS, Financial noticES & 
rEcruitMEnt diSplay advErtiSEMEntS.
pricE iS indicatEd pEr coluMn cM ratE baSEd on 7 coluMnS.

conditionS oF accEptancE of diSplay/claSSiFiEdS

booking deadline:   2 working days 12h00 prior to publication date.
Material deadline:   2 working days 12h00 prior to publication date.
cancellation deadline:   2 working days 16h00 prior to publication date.
penalties:    client will be 100% responsible for payment of an advertisement    
     cancelled or non-delivery of artwork after deadline.

cash payment and bank transfers: For non-account holders, bank transfer, electronic transfer or bank 
cash deposits should be reflected on the namibian bank statement, 2 (two) working days, no later than 12h00 before 
publishing date.  proof of payment should be sent via email to sales@namibian.com.na or fax +264 61 229206 and should 
include the quotation number for reference purposes.
payments made at any of the namibian’s offices by means of cash, debit order or credit card should be effected
at a cashier no later than 2 (two) working days, no later than 12h00 prior to publication date.

Errors: please report errors immediately.  no refunds will be afforded on errors reported 2 (two) days after publication. 
No re-publication will be given for small typographical errors that do not have any impact on the effectiveness of the 
advertisement.  the namibian accepts no responsibility for more than one incorrect placement of any advertisement at 
any cost beyond the cost of the space occupied by the incorrect advertisement.

Financial risk: The general rule of “buyer beware” applies. the namibian does not accept any responsibility for 
financial losses incurred by clients responding to advertisements placed.

newspaper coluMn conFiguration

column configuration
the namibian newspaper is made up of seven (7) columns of which the configuration is as follows:

1 Column = 34, 3  mm - Height = 390 mm
2 Column = 72, 5  mm - Height = 390 mm
3 Column = 111  mm - Height = 390 mm
4 Column = 149  mm - Height = 390 mm
5 Column = 187, 5  mm - Height = 390 mm
6 Column = 225, 7  mm - Height = 390 mm

7 Column = 264  mm - Height = 390 mm
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MAIN BODY RATES N$ (Excl VAT) N$ (Excl. VAT)

display basic rate (per column centimetre) Mon - Thurs Friday Rate

Full colour 66.10 72.75
Black & White 54.60 60.10
Template Design/Make-up fee 1 000.00
Friday Public Holidays - Thursday paper Friday rate applies 72.75
Friday rate applies to  the Thursday paper when Friday falls on a public holiday. 60.10

72.71 80.03
Centre Spreads (Tariff  +10% loading) 60.06 66.11

79.32 87.30
Solus Adverts (Tariff  + 20% loading) 65.52 72.12

MAIN BODY  REQUESTED POSITIONS & MAXIMUM SIZES
Mon - Thurs Friday Rate

front page (Tariff + 100 % loading)                                  4x7
(Non alcoholic adverts allowed)

Colour
BW

132.20
109.20

1485.50
120.20

page 2 (Tariff + 50 % loading)                                        10x2 Colour
BW

99.15
81.90

109.13
90.15

page 4 (Tarrif + 50% loading)                                          7x7 Colour
BW

85.93
83.46

109.13
90.15

page 5;6;7;8;9 (Tariff + 30 % loading)                           10x7 Colour
BW

85.93
70.98

94.58
78.13

page 5;6;7;8;9 (Friday Tariff + 50 % loading)                 10x 7 Colour
BW

99.15
81.90

109.13
90.15

SMS page (Tariff + 10 % loading)                                  15x3 Colour
BW

72.71
60.06

80.03
66.11

back page (Tariff + 100 % loading)                                  7x7 Colour
BW

132.20
109.20

145.50
120.20

Inside back page (Tariff + 50 % loading)                         7x7 Colour
BW

99.15
81.90

109.13
90.15

specific page (Tariff + 10 % loading)                               7x7 Colour
BW

72.71
60.06

80.03
66.11

BOTTOM LINE
(Subject to availability) Mon - Thurs Friday Rate

front page (Tariff + 10% loading)                                 7X7 Colour
BW

72.71
60.06

80.03
66.11

OSHIwAMBO
(Subject to availability

front page (Tariff + 10% loading)                                     7X7 Colour
BW

72.71
60.06

80.03
66.11

SUPPLEMENT  REQUESTED POSITIONS & MAXIMUM SIZES

YOUTH PAPER - TUESDAYS
(Subject to availability)

Tuesday Rate

front page (Tariff +  50% loading)                                    4x7 Colour
BW

72.71
60.06

back page (Tariff +10 % loading)                                 12x7 Colour
BW

72.71
60.06

wEEkENDER - FRIDAYS Fridays Rate

front page (Tariff +  50% loading)                             4x7 Colour 109.13

BAck OF THE BOOk - FRIDAYS
(Subject to availability)

Friday Rate

front page (Tariff +  10% loading)

back page (Tariff + 10% loading)

Colour
BW
Colour
BW

80.03
66.11
80.03
66.11
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top ReVs - WeDnesDay
Wednesday Rate

Front page (Tariff + 10 % loading)                                  7x7 Colour
BW

72.71
60.06

Back page (Tariff + 10% loading)                                 19x7 Colour
BW

72.71
60.06

classiFieD Rates

Classified basic rate (per column centimetre)
MaxiMUM HeiGHt 370MM Mon - Thur Rate

Framed/Display Full colour (1 column) 55.66
Framed Black & White        (1 column) 45.98
Framed/Display Full colour (Maximum 2 columns) 55.66
Framed Black & White        (Maximum 2 columns) 45.98
20 words Maximum per placement 64.49

Per word extra 2.00
Legal Notice per placement                                    per placement 415.16
Memorial / Death Notice                                         per placement 181.92
Name Change                                                         per 2 placements 339.43

inseRts Rates Mon - Thur Rate Friday Rate

1 - 8 Pager 1 127.95 1 240.55
Per Additional 4 Pages 112.85 123.80

prices exclude value added tax (vat) of 15%
prices are applicable to a3 and smaller inserts.
price is indicated per 1 000 inserts.
booking deadline:  5 working days no later than 12h00 prior to publiction.
cancellation deadline:  2 working days no later than 16h00 prior to publication.
delivery deadline:  3 working days no later than 12h00 prior to publication.
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2017 rates (valid 1 January 2017 – 31 December 2017) 
most popular sizes general display 
                                                                                                                                                                                       N$ (Excl. VAT)       N$ (Excl. VAT)

SIZE cOLUMN / 
cm

Height          width

SIZE mm

Height   width

PAgE SIZE          Mon - Thurs   Friday

39 14 390 528 2 Full Pages (DP Spread) Colour 36,090.60 39,721.50
39 14 390 528 3 Full pages (DP spread) BW 29,811.60 32,814.60
39 7 390 264 1 Full Page Colour 18,045.30 19,860.75
39 7 390 264 1 Full Page BW 14,905.80 16,407.30
30 6 300 226 A4 Portrait (Tariff + 10 % loading) Colour 11,898.00 13,095.00
30 6 300 226 A4 Portrait (Tariff + 10 % loading) BW 9,828.00 10,818.00
20 7 200 264 1/2) Half Page Landscape Colour 9,254.00 10,185.00
20 7 200 264 (1/2) Half Page Landscape BW 7,644.00 8,414.00
19 7 190 264 (1/2) Half Page Landscape Colour 8,791.30 9,675.75
19 7 190 264 (1/2) Half Page Landscape BW 7,261.80 7,993.30
28 5 280 187.5 1/2) Half Page Portrait Colour 9,254.00 10,185.00
28 5 280 187.5 1/2) Half Page Portrait BW 7,644.00 8,414.00
20 4 200 149 (1/4) Page Portrait- A5 Colour 5,288.00 5,820.00
20 4 200 149 1/4) Page Portrait- A5 BW 4,368.00 4,808.00
19 4 190 149 1/4) Page Portrait- A5 Colour 5,023.60 5,529.00
19 4 190 149 1/4) Page Portrait- A5 BW 4,149.60 4,567.60
16 5 160 187.5 1/4) Page Landscape Colour 5,288.00 5,820.00
16 5 160 187.5 (1/4) Page Landscape BW 4,368.00 4,808.00
15 3 150 111 Postcard Portrait Colour 2,457.00 2,704.50
15 3 150 111 Postcard Portrait BW 2,908.40 3,201.00
11 4 110 149 Postcard Landscape Colour 2,963.40 3,260.40

11 4 110 149 Postcard Landscape BW 2,402.40 2,644.40

10 3 100 111 Colour 1,983.00 2,182.50
10 3 100 111 BW 1,638.00 1,803.00
10 2 100 72.5 Colour 1,322.00 1,455.00
10 2 100 72.5 (1/2) of a Postcard Portrait BW 1,092.00 1,202.00
7 3 70 111 (1/2) of a Postcard Portrait Colour 1,388.10 1,527.75
7 3 70 111 (1/8)th of a Page BW 1,146.60 1,262.10

15 7 150 264 (1/8)th of a Page Colour 6,940.50 7,638.75
15 7 150 264 Banner/Strip Advertisement BW 5,733.00 6,310.50
12 7 120 264 Banner/Strip Advertisement Colour 5,552.40 6,111.00
12 7 120 264 Banner/Strip Advertisement BW 4,586.40 5,048.40
10 7 100 264 Banner/Strip Advertisement Colour 4,627.00 5,092.50
10 7 100 264 Banner/Strip Advertisement BW 3,822.00 4,207.00
8 7 80 264 Banner/Strip Advertisement Colour 3,701.60 4,074.00
8 7 80 264 Banner/Strip Advertisement BW 3,057.60 3,365.60
7 7 70 264 Banner/Strip Advertisement Colour 3,238.90 3,564.75
7 7 70 264 Banner/Strip Advertisement BW 2,675.40 2,944.90
5 7 50 264 Banner/Strip Advertisement Colour 2,313.50 2,546.25
5 7 50 264 Banner/Strip Advertisement BW 1,911.00 2,103.50

4 7 40 264 Banner/Strip Advertisement Colour 1,850.80 2,037.00

4 7 40 264 Banner/Strip Advertisement BW 1,528.80 1,682.80



13 2017 Rates

MUltiMeDia : aDVeRtisinG in tHe naMiBian online

We offer one of namibia’s most visited 
platforms. our website gets traffic from all 
over the world but mostly (approximately 
80%) from namibia and (5%) from South 
africa. We are popular with the 25 to 
34-year-old group. The site receives an 
average 34 000 visits per day. By mid-
november 2016 we’ve had over 2,6 million 
unique visitors to the site. 

• in 2015 we had 2,1 million visitors.
• the advertisers’ message are visible on 

the home page as well as in all sections 
of the paper (if the advertiser opts for 
it). the advertiser can also choose to not 
be on certain sections e.g. alcohol ads 
would not appear on the youthpaper 
pages.

• all ads are also visible on all articles.
• the rates on different ads differ because 

of their visibility to the reader and their size. 
• rates were calculated on the number of unique visitors to the site and the 

income derived from google ads. 
• these rates are valid for six months.
• We will not sell ads on our social media platforms.  
*see next page for prizes of the different positions and sizes of artwork.

Monthly	  Website	  traffic	  2017	  
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Multimedia Monthly 2017 Rates (valid 1 January 2017 – 31 December 2017) 
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Oshakati

Otjiwarongo

Divundu 

Katima 
Mulilo

RunduOndangwa

Omuthiya
Oshivelo

Ongwediva

Oshikango

Eenhana

Okahao
Opuwo

Ruacana

Outapi

OgongoOkalongo

Oshikuku

Outjo

Otavi Grootfontein

Omaruru

Khorixas

Okahandja

KaribibUsakos

Walvis Bay

Swakopmund

Henties Bay

Arandis

Aranos

Kalkrand

Rehoboth

Gobabis

Witvlei

Tses

Gibeon

Mariental

Rosh Pinah
Karasburg

Keetmanshoop

Oranjemund

Lüderitz
Aus

Bethanie

Onankali

Onyaanya

Onathinge

Onyati

Groot-Aub

Onuno
Ondobe
Omafo
Engela
Ongha

Ohangwena

Hosea Kutako Int Airport

Okakarara

Tsumeb

Far South 1-3

S 1-2

EW 1-2

N 6
N 1-5

Central 
North

Central Windhoek

Nkurenkuru

Okongo

Kamanjab

Grünau

Noordoewer

Aussenkehr

 DISTRIBUTION NETWORK
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42 John Meinert Street, Windhoek | Tel: +264 - 61 - 279 600 | Fax: +264 61 - 279 602 
Email: info@namibian.com.na | sales@namibian.com.na | Website: www.namibian.com.na

Still Telling it like it is.


